Flyers

A one-page flyer is sometimes
the perfect vehicle for promoting
your department’s events or
services. A template is available
for the flyer shown here that you
can customize for your own
purposes. To request the
template, contact the Office of
Marketing, (305) 243-3453.
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Mastheads

For more details on how to
design a publication Masthead to
incorporate UHealth branding
and logos, please see page 9.

UNIVERSITY OF MIAMI HEALTH SYSTEM | MILLER SCHOOL OF MEDICINE

Cardiovascular

RESEARCH POWERING ADVANCES IN PATIENT CARE

Breakthrough Science From The New UHeart

With the dramatic expansion of the
Cardiovascular Division at the University
of Miami Health System/Leonard M. Miller

School of Medicine, recent breakthroughs

in cardiovascular translational research have

led to important clinical treatments including:

 Stem cell therapy to repair damaged hearts
 Percutaneous aortic valve replacement
* Genomic personalized medicine

Stem Cell Therapy to Repair
Damaged Hearts

At UHeart, the cardiovascular faculty are
at the forefront of developing stem cell

therapies to repair damaged hearts.
Dramatic findings were recently
released by Joshua Hare, M.D., chief
of the Cardiovascular Division, from a
phase one trial designed to determine
the safety and efficacy of infusing
human adult mesenchymal stem cells
intravenously in patients within days
after a myocardial infarction to lessen
damage to heart muscle. Over the six
month follow-up, the stem cell patients
had fewer cardiac arthythmias, while
echocardiography showed improved
left ventricular function with cell

therapy after large infarctions.

INSIDE THE REPORT p 2 Percutaneous Aortic Valve Replacement
p 3 Curbside Consult

The UHeart team is currently studying
the use of autologous bone marrow
derived stem cells for patients with
chronic ischemic left ventricular

dysfunction; in this trial, the patient’s
own cells are harvested and amplified
in culture, then delivered to the heart

at the time of coronary bypass surgery.

continued on page 2

L JHeart | MILLER

UNIVERSITY OF MIAMI HEALTHSYSTEM | UNIVERSITY OF MIAMI

p 4 Professor’s Rounds
p 5 Research News
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Brochures

The Office of Marketing is
available to provide you with
guidance on the development of
brochures and other marketing
collateral to ensure that they
properly incorporate UHealth into
the branding efforts of your
department. Please contact us at
(305) 243-3453.

EDUCATED HEALTH CARE

EALTH CARE FOR
THE 21T CENTURY

nEONARD M. MILLER

SCHOOL OF MEDICINE

UNIVERSITY OF MIAMI
HEALTH SYSTEM
INTERNAL MEDICINE OF
PALM BEACH GARDENS

UHealth Internal Medlicine of Palm Beach Gardens

3401 PGA Boulevard, Suite 400

Palm Beach Gardens, Florida 33410 L_’I'mh M]LLER

(561) 2191000 UV or i oSt | ScuioOE OF sEmCINE

e | GnaveRsTIY OF MiAMI

||

MEET OUR INTERNAL

7 Michael Federman, .0, FA.CP.

Michael Federman, M.D., is 2
raist

%_Uhaahh of Palm Beach Gardens

Raavan Chirila, M.D.

professor of in the Universivy
of Miati Miller School of Medicine.

‘Alexis Federman, D.0.
. Alexis Federman, D.0., has
special incerest and clinical

menopausal car

of Medicine.
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Resources

The Office of Marketing can provide UHealth/Miller faculty and staff with support and
resources for UHealth informational and promotional materials. This also may include
the repackaging of existing materials to incorporate the UHealth branding and messag-

ing.

The Marketing Resource Team has assembled a group of writers, designers, and printers
who are ready to assist with the development of brand-appropriate materials.

If you would like assistance, the Marketing Resource Team can discuss your needs and
guide you to the best resources. For more information, call the Office of Marketing at
305-243-3453.
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Graphic and Editorial Style Guide- Index

A
Academic Medicine, 7
Advertising, 12-13, 54

B

Bascom Palmer Eye Institute, 4, 34

Business Cards, 43
Brand Standards, 4
Brochure template, 57

C

Co-branded UHealth/Miller
- Logo, 25-28
- Color usage guidelines, 26
- Improper logo usage, 28

Color Usage Guidelines
- Co-branded, 26
- UHealth, 17
- Miller School, 22

- University of Miami Hospital, 30

D
Departmental Messaging, 10-11

E

Editorial Standards, 6-13
Editorial Messaging, 7-9
Email Signature Blocks, 11
Envelopes, 46

F
Flyer template, 55
Footer- advertising, 13, 54

G
Graphic Standards, 14-41
Graphic Design Treatment, 39-40

H
Hospital Brands, 4, 30-36

|
Introduction, 3

L

Lab Coats, 48-52

Letterhead, 44-47

Logos
- Bascom Palmer Eye Institute, 36
- Co-Branded UHealth/Miller, 25-28
- UHealth, 15, 17-20
- Miller School, 21-24
- University of Miami Hospital, 30-31
- Sylvester, 4, 32-33

M
Mastheads/Newsletter template, 9, 56

Miller School of Medicine
- Mission Statement, 7
- Logo, 21-24
- Color usage guidelines, 22
- Improper logo usage, 24

Mission Statements, 7

o
Other Design Applications, 42-58

P

Paper Selection, 41
Parent Brands, 4
Photography, 41
PowerPoint templates, 53

P
Print Advertising template, 54

R
Resources, 58

S

Signage, 10

Stationary, 44-47

Sylvester Comprehensive Cancer
Center, 4, 31-32

T
Titles, 11
Typography, 37-38

U
University of Miami Hospital
- Logo, 30-31
- Color usage guidelines, 30

UStethoscope, 16

UHealth
- Accent color palettes, 18
- Color usage guidelines, 17
- Departmental Brands, 5, 29
- Boilerplate, 8
- Brand, 4, 15
- Email Signature Blocks, 11
- Improper logo usage, 19
- Logo, 15, 17-20
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