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Flyers

A one-page Byer is sometimes
the perfect vehicle for promoting
your department’s events or
services. A template is available
for the Byer shown here that you
can customize for your own
purposes. To request the
template, contact the OfAce of
Marketing, (305) 243-3453.
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Mastheads

For more details on how to
design a publication Masthead to
incorporate UHealth branding
and logos, please see page 9.

UNIVERSITY OF MIAMI HEALTH SYSTEM | MILLER SCHOOL OF MEDICINE

With the dramatic expansion of the

Cardiovascular Division at the University 

of Miami Health System/Leonard M. Miller

School of Medicine, recent breakthroughs 

in cardiovascular translational research have

led to important clinical treatments including:

At UHeart, the cardiovascular faculty are 

at the forefront of developing stem cell 

therapies to repair damaged hearts.

Dramatic findings were recently

released by Joshua Hare, M.D., chief 

of the Cardiovascular Division, from a

phase one trial designed to determine

the safety and efficacy of infusing

human adult mesenchymal stem cells

intravenously in patients within days

after a myocardial infarction to lessen

damage to heart muscle. Over the six

month follow-up, the stem cell patients

had fewer cardiac arrhythmias, while

echocardiography showed improved

left ventricular function with cell 

therapy after large infarctions. 

The UHeart team is currently studying
the use of autologous bone marrow
derived stem cells for patients with 
chronic ischemic left ventricular 
dysfunction; in this trial, the patient’s
own cells are harvested and amplified
in culture, then delivered to the heart
at the time of coronary bypass surgery. 

Breakthrough Science From The New UHeart

INSIDE THE REPORT p 2 Percutaneous Aortic Valve Replacement
p 3 Curbside Consult 

p 4 Professor’s Rounds
p 5 Research News

Stem Cell Therapy to Repair
Damaged Hearts

FALL 2008 RESEARCH POWERING ADVANCES IN PATIENT CARE

continued on page 2

Cardiovascular
MEDICINE

• Stem cell therapy to repair damaged hearts
• Percutaneous aortic valve replacement 
• Genomic personalized medicine
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Brochures

The OfAce of Marketing is
available to provide you with
guidance on the development of
brochures and other marketing
collateral to ensure that they
properly incorporate UHealth into
the branding efforts of your
department. Please contact us at
(305) 243-3453.

EDUCATED HEALTH CARE

UHealth doctors are among the nation’s most respected. Not only
are our 1,200 doctors recognized by their patients and local
physicians as among the best in South Florida, more than 400 are
listed as “best doctors” in regional and national rankings.*

As a regionally renowned system covering all medical 
specialties, UHealth patients benefit from these doctors’ 
academic and research backgrounds.

*Based on listings provided by Best Doctors®,
Castle Connolly Medical Ltd., and Florida Super Doctors. 

AMERICA’S BEST DOCTORS

For more than 56 years, The University of Miami has been
a vital part of South Florida’s health care landscape. Now,
with the introduction of UHealth – University of Miami
Health System, we’re solidifying our role as the region’s
health care leader.

Driven by the pursuit of knowledge, the latest scientific
breakthroughs, top-ranked patient care, and award- 
winning community service, UHealth is innovating health
care for the 21st Century.

The Leonard M. Miller School of Medicine at the University of Miami 
is the engine driving UHealth to be the best in South Florida. Our 
groundbreaking research and education are transforming patient care,
helping our patients enjoy healthier, better lives.

Founded in 1952 as Florida’s first medical school, Miller is home to some
of the brightest minds in medicine. Our medical faculty is teaching 700
students who represent the future of medicine, and our researchers are
discovering breakthrough patient treatments.

Researchers at the Miller School of Medicine are 
conducting more than 1,500 ongoing studies annually,
many of which lead to clinical trials that directly change
patient care. They work daily in 26 departments and
more than 15 interdisciplinary centers discovering the
keys to cures.

Miller researchers are among the best in the United
States, counting among them two of the world’s top
geneticists and a Nobel Prize laureate.

HEALTH CARE FOR 
THE 21ST CENTURY

INNOVATIVE RESEARCH

LEONARD M. MILLER
SCHOOL OF MEDICINE
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The OfQce of Marketing can provide UHealth/Miller faculty and staff with support and

resources for UHealth informational and promotional materials. This also may include

the repackaging of existing materials to incorporate the UHealth branding and messag-

ing.

The Marketing Resource Team has assembled a group of writers, designers, and printers

who are ready to assist with the development of brand-appropriate materials.

If you would like assistance, the Marketing Resource Team can discuss your needs and

guide you to the best resources. For more information, call the OfQce of Marketing at

305-243-3453.

Resources
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